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ABOUT BRICS

To establish a multi-polar world order, considering the needs of
developing countries

@ 2009 5 New Development Bank
= Created by Heads of ym Created in 2014
State

Office 8@ USS$ 15 bi
Annual and rotating :
Brazil 2025 Investments portfolio

New members: Egypt, Ethiopia, United Arab

BRICS: Brazil, Russia, India, China and South ) : ) )
Africa Emirates, Indonesia, Iran and Saudi Arabia
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RELEVANCE FOR THE WORLD

48} 29%‘ 21%

Global Global Global
population GDP trade



RELEVANCIA PARA O BRASIL
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USS 210 bi 6t position 1.190 315
Commerce IED Opportunities Companies
with the bloc inventory for Brazilian operating in
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Sources: Mapa de Oportunidades Comerciais ApexBrasil. TradeMap.
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ROAD TO COP 30
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CRESCIMENTO INCLUSIVO PARA

UM FUTURO SUSTENTAVEL

Strengthening the climate agenda in the

* Legacies include advances in '
private sector

consensus building, especially on the
financial track \ }

|

Expectation of consensus on climate action financing to bring to COP30

* Industry decarbonization

* Announcement of the creation of SB
COP - Group of entrepreneurs
focused on developing green policies
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THE BRICS ECOSYSTEM

BUSINESS SEGMENT

GOVERNMENT

Summit — Head of state
Sherpas

Ministerials
Conferences

o BAIGy

Business
Council

Created in 2013

Public policies
recommendations

45 companies™

8 WGs

CNI executive secretariat

Women’s
Business
Alliance

Created in 2019
women-led businesses
45 companies*

6 WGs

CNI executive secretariat

Business Forum

International business
comunity leaders
Participation of
Governmental
Authorities
Conclusion of the
Brazilian Presidency of
the BRICS Business
Segment



(3 i PILLARS OF THE BRAZILIAN PRESIDENCY

COUNCIL

Energy Transition and Sustainable Development

Strengthening Intra-BRICS trade and Supply Chain
Integration

Innovation and Digital Transformation

BBC Governance and Integration of New Members
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BRICS BUSINESS COUNCIL

Promotes multi-segment dialogue to recommend public
policies that impact the development agenda

BRICS

BUSINESS
COUNCIL

Recommendations to governments for
improving the business environment

Cooperation projects for skills
development

Alignment with the New Development
Bank
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BRICS BUSINESS COUNCIL
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BRAZIL CHAPTER RUSSIA CHAPTER f e |INDIA CHAPTER I CHINA CHAPTER % SOUTH AFRICA CHAPTER\
-w -
BBC Chair |/ =\l BBC Sherpa BBC CHAIR
Francisco Gomes Neto " ¢ "V Constanza Negri BBC CHAIR BBC CHAIR BBC CHAIR ENE
" CEO, Embraer Sergey Katyrin 5 Onkar Kanwar e Liao Lin B;‘;{'j Chiir:ezrjon, i
0 . ) . « . 5,
‘ BBC Deputy Chair n Executive Secretary - President, CCI RF 1 ¥ Chairman, Apollo Tyres Ltd, ka Ciatimei (EEE ‘ Development Corporation (IDC) of
Wi Global VP, José Serrador Stephanie Dominicalli - South Africa
Neto L _ . . i ;
d Oleg Belozerov Kirill Dmitriev Pankaj Patel Sanjiv Puri Yu Xubo Wan Min Ayanda Ntsaluba Elias Monage
' . A CEO-Chairman of the Executive CEO, Russian Direct Chairman, Zydus T Chairman of China ggé;gfgaghch/ﬁa Executive Director, Discovery President, Black Business
| B % bR Board, JSC Russian Railways Investment Fund Lifescionces Lid Managing Director, General Technology iPping Holdings Group Council
: “ ITC Ltd. . .
-l ?,/ Sergey Chemezov Igor Shuvalov Lyu Jun Dai Houliang Phuthi Mahanyele- Stavros Nicolaou
3 . . CEO, Rostec State Corporation ~ CEO, State Development i Chairman, COFCO  Chairman, China National Senior Executive, A
Gustavo Pimenta Bruno Ferla Alberto Kuba Francisco Lassalvia Corporation VEB.RF Chjfr'n;grggup Corporation Petroleum Corporation sS4 CE%a,\t,) en%Wf,.m ited emorPh);i%Ic‘;ie o
CEO, Vale VP Corp, BRF CEO, WEG VP, Banco do Brasil / CFO. UPL Ltd. / / Mt J
- N\ -~ N [/ )
= EGYPTCHAPTER | (€ UAECHAPTER ) [ IRANCHAPTER ) _ (& ETHIOPIA CHAPTER | [“® INDONESIA CHAPTER SAUDI ARABIA CHAPTER )
BBC CHAIR o BOCCHAR (G o R 2 G TBD TBD
Ahmed Al-Wakil v ultan Ahmed bin B8 1.4 Ghasseni ) Edao Abdi Wosho
Chairman, Federation of Sulayem g o 2RE President, Ethiopian Pulses,
Egyptian Chambers / CEQ & Chairman, I CEO, Bank Pasargad Oilseeds Exporters Ass.
DP World Group >
) Hamed Asgari Amin Taraffo
Mohamed EI-Etreby Sherif EI Gabaly HE Hel,c::geed A ga”a @Egolf,taai”' Deputy Secretary General  Deputy Minister for Gizat Worku Kebede Abebe
Chairman, Federation of Arab  Chairman, Polyserve Group ) e a0 (It for International Affairs, International Affairs, Diretor Geral, Ethiopian Coffee Geb lassi
Director General, Dhabi Bank P ) ebreselassie
Banks . d Iran Chamber of Commerce  Ministry of Roads & Federation Diretor Geral, Ethiopi
partment of Economy HE Mohammed Al Urban Development iretor Geral, Ethiopian
and Tourism - Mehdi Gh . . Leather Industries Ass.
Ahmed El Sewedy Elhamy El Zayat HE Omar Abdullau Al Suwaidi ehdi shaem i Rahimi Dawit Teklemariam
Chairman, EI Sewedy Electric ~ Chairman, EMECO Tourism Futtai Director General, Abu Dhabi Maghami JULRUIEND (RN President, Ethiopian Freight Taye Elema
’ ’ uttaim Fund for Development CEO, Tunnel Sadd Ariana

i I ippi Board Member, ECCSA
\ Group. Group / Vice-Chairman and CEO, CEO, TldeEwarrer Middle Forwa;de;rn ;;gffq ;Sglpp/ng oard Member,
k Al Futtaim Group ES g : /

WORKING GROUPS

L [
g —-—
Bl [ =
AVIATION AGRIBUSINESS TRADE AND INVESTMENT DIGITAL ECONOMY ENERGY, GREEN ECONOMY & INFRASCTRUCTURE MANUFACTURING
Josg Serrador Helena Aradjo Marcelo Siegmann Felipe Morgado Ailtom Nascimento CLIMATE Nathanael Mota Leonardo Barbosa Fabricio Silveira
Global VP for Institutional Head of Institutional and Export Director, JBS-SEARA Superintendent of Professional and Global VP, Stefanini Luciana Brum Commercial Director, EGTC Institutional Relations Director, CNF Superintendent of Industrial

\ Relations, Embraer Governmental Relations, BRF Higher Education SENAI Head of Foreign Relations, Vale Policy, CN/ j
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BBC Working Groups Priorities

. Helena Araujo José Serrador Leonardo Barbosa Marcelo Siegmann Fabricio Silveira
F WG Leader 3 WG Leader WG Leader WG Leader WG Leader
@orf W <everacn CNJF (58s) > CNi &=
Background: Background: Background: Background: Background:

The agricultural sector employs 35%
of the global workforce, while BRICS
countries contribute over 50% of
global agricultural production.

Fostering agricultural cooperation
among BRICS member countries is
crucial to strengthen food security,
sustainability, regional economic
integration and the promotion of
sustainable agricultural practices.

Priorities:
» Food Security and Innovation in

Agribusiness

» Facilitating sustainable
agricultural policies

» Promoting cooperation among
BRICS countries

» Regenerative Agriculture and
Degraded Land Recovery

BRICS countries face challenges
including a lack of direct flights,
difficulties in meeting workforce
demands, and high costs of
sustainable aviation development,
such as SAF.

Priorities:

 Increase air traffic routes
between the BRICS countries

* Analyze possible solutions for
personnel training and

» Implement policies to support
sustainable aviation initiatives

BRICS countries require robust financial
mechanisms to support green growth and
enhance MSME access to funding,
fostering inclusive development.

Persistent financing gaps remain a major
challenge for large-scale sustainable
infrastructure and energy transition
projects.

Priorities:

« Innovative Finance

« Sustainability and Financial Inclusion

Regulatory misalignments and
bureaucratic hurdles raise trade costs,
while the lack of unified green
certification standards limits market
access.

Harmonizing regulations and adopting
digital solutions can streamline
Processes, improve economic
integration, and boost competitiveness.

Standardizing certification processes can
strengthen global value chains and
enhance the position of BRICS
economies.

Priorities:

» Promote regulatory cooperation and
reduce barriers to trade within BRICS

» Resilient and Inclusive Trade

Rising protectionism is restricting market
access for developing countries, while
global supply chains face vulnerabilities
due to external shocks like pandemics,
wars, and political instability.

The manufacturing sector is rapidly
adopting digital technologies such as loT,
Al, and robotics. The climate crisis
demands urgent decarbonization of
production processes and stronger
environmental regulations.

Priorities:

 Advance circular economy and
decarbonization across BRICS
production chains.

* Foster collaboration among BRICS
companies to modernize
manufacturing, drive innovation, and
ensure equitable access to key
technologies.
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Energy, Green Economy &
Climate

Luciana Brum
WG Leader

‘VALE

Background:

Enhancing energy efficiency and preserving
ecosystems are vital for sustainable
development, requiring strong collaboration
among BRICS countries. Cooperation is
essential to address global challenges such
as energy security, clean energy transition,
climate change and the advancement of a
circular economy.

Priorities:

* Energy Transition and Climate
Sustainability

* Education in Energy Efficiency and
Sustainable Practices

+ Green and Circular Economy in the
BRICS Context

Infrastructure, Transport &

Logistics

Nathanael Mota
WG Leader

EGIC

Engetec | Infra

Background:

Logistics infrastructure between BRICS
countries is outdated or nonexistent, and
alternative financing options are needed
for sustainable projects.

BRICS countries also require new routes
for logistics and travel to boost commerce
and tourism.

Priorities:

* Improve the infrastructure and logistics
between BRICS+ countries to stimulate
economic growth and sustainable
development

» Cooperate with NDB and
other institutions to facilitate financing
for infrastructure projects, prioritizing
sustainable projects that adhere with
the state's Sustainable Development
Goals

BBC Working Groups Priorities

Digital Economy and Artificial
Intelligence

Ailtom Nascimento
WG Leader

( stefanini

Background:

Accelerated technological changes and fast
adoption of Gen. Al is imposing new challenges
and opportunities for employers. Development and
deployment of digital technologies is now pivotal
for economic growth and prosperity.

However, the lack of digital literacy and
interoperable frameworks results in mismatches
between jobs created and displacement of the
workforce.

Priorities:

« Society: foster meaningful connectivity in
remote areas, digital literacy, and intellectual
capital formation

* Businesses: promote digital transformation
specially in MSMEs, including readiness in
cybersecurity and data protection

» Government: cooperate to achieve trust and
governance, and accelerate the roll-out of Al
applications in public services

Felipe Morgado
WG Leader

W Brazilian National
' Service for
Industrial Training

Background:

Future skills like Al, big data, machine learning, and
cybersecurity are crucial for sustainable growth, yet
only 45% of individuals have basic digital skills.

Technological advancements are widening
inequalities in vocational education and job
opportunities, impacting the future of work.

There is an urgent need to prioritize reskilling,
upskilling, and employment reallocation, as 58% of
the global workforce remains in informal jobs.

Priorities:

» Maintain ongoing initiatives and involve new
members in the policy agenda

 Expand reskilling programs in digital and green
transitions, leveraging financing instruments and
public-private partnerships

« Strengthen coordination between businesses and
governments on vocational education and labor
policies to support job relocation and
employability
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BRICS WOMEN'S BUSINESS ALLIANCE

Promotes women's economic participation and fosters

cooperation among women-led businesses
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BRICS

Business promotion actions between
women-led companies.

Cooperation projects in the creative

economy

Recommendations to governments for a

more inclusive economy
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BRICS BUSINESS FORUM

Event for the business community, including BRICS outreach -
nations interested in expanding relations with BRICS

Exhibit of recommendations, existing
business collaborations and partnership
opportunities

@ Participation of the Heads of State

Networking space. Estimated in-person
audience of 1,000 people
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Rio de Janeiro

JULY 4th and 5th

AUDIENCE PROFILE: AUDIENCE EXPECTATION

* Global business leaders 1 .000

people and online streaming with
global reach
* Leaders of Brazilian industrial federations \ /

e Government authorities

* Executives and specialists from national and international companies

* Representatives from:
* international organizations
* financial institutions
* associations that defend the interests of the private sector

*  BRICS+ countries experts including international investors
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BBC 2025 KEY MILESTONES

Development of Recommendations by the Working Groups BRICS Busge S i

21 | BBC Inaugural 23 | BBC Mid-term TBD | BBC Plenary
Meeting Meeting Meeting
MAY JUNE JULY
Brazil assumes the 24-27 | BRICS Sherpa 6-7 | BRICS Summit

rotating presidency Meeting



PARTNERSHIPS AND SPONSORSHIPS

Participate in BRICS Brazil 2025.

Boost your brand at the business
events with the most relevant
emerging markets.
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» Brazilian National
’ Confederation
of Industry

REASONS TO SPONSOR

Strategic exposure of
the brand

Expanded visibility during
the first Brazilian
leadership in the
expanded BRICS

Business
Promotion

Business rounds and
actions focusing on the
economic promotion of

women

Networking

Relationship with global
companies in emerging
markets

@)

Development
agenda

Engagement in strategic
themes for economic
development and
customization for side
events and projects




QUOTAS

Diamond USD 300.000,00

USD 100.000,00

@ Silver USD 50.000,00

BRILS e

COUNCIL
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AGENDA 2025 - SPONSOR

JOURNALISTIC CONTENT

Quote from the sponsor on the BRICS releases sent by CNI to the press
BRAND EXPOSURE AND DIGITAL PRESENCE

On BRICS' Business Segment website

In posts to promote BRICS and its activities on social networks

One BRICS sponsor post on social media

In digital communication pieces of the BRICS Business Segment events
In promotional material to be delivered together with the final reports
On the Preliminary Events Agenda

In external media

In the events accreditation area

In a motion graphic at the Business Forum

Physical signage at the event space

Mobile charging stations in the event

SPONSOR QUOTE

Sponsor acknowledgment in the event's opening remarks
SPEECH OPPORTUNITY AND BRAND EXHIBITION SPACE

Nomination of one speaker for a keynote session at the Business Forum
Nomination of one panelist to compose a thematic panel of the Business Forum

Right to show institutional or advertising video (30 seconds) at the Business Forum

Publication of a company's article on the BRICS website
EXCLUSIVE ACCESSES
Access to the Sponsor area in the auditorium

Access to the Business Forum VIP Room
RESULTS REPORT

Provision of a general report on brand exposure, online engagement and press actions

DIAMOND GOLD SILVER
300k USD 100k USD 50k USD
X X X
X X X
6 2 1

X
6 2 1
X X
X X X
X
X
X X X
X X
X X X
X X X
X

X
2 1
2 1

2 1
6 2 1
X
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PUBLISHING PLATFORM

BBIGS ch Brazilion National
L y Confederation About ¥ Working groups ¥ Calendar News Contact Us
BUSINESS of dusty SRR

COUNCIL

BRICS BUSINESS
COUNCIL

BRICS Workspace ‘ Working Groups ‘

Brazil Chapter of the BRICS Business Council

Y7 BRICS Website

Website that hosts all BRICS Business Council Information
Access: www.bbcbrazil.org




BBC KEY DELIVERABLES

VISIBILITY WITH GLOBAL
ANNUAL REPORT LEADERS
F & The reports are delivered directly to the heads of
P ( BH"}S state during the summit.

Business Gouncil

IBRICS 20

RUSSIA Zé

ANNUAL REPORT
2023/24

Annual Report
Brazil
2025

5 jBBIBSE‘éﬁ'ﬁEﬁS

Business Cooperation for an Inclusive
and Sustainable Future
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BRICS BRAZIL 2019 | PRESS REPERCUSION

167 140 20 4
news articles News in online Reports in television News in national
published in media, 16 of media print media
80 media which are in (GloboNews, SBT, Band (Valor Econbémico e
: News TV, Red i il
outlets mainstreamers TV, BandNews TV, Rede Correio Braziliense)

Globo)



CONTACTS

FERNANDA TADEI
RUBENS PORTO

brics.sponsorship@cni.com.br

BUSINESS ot
(ISR =


mailto:brics.sponsorship@cni.com.br
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